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DIGITAL MARKETING
CASE STUDY

Lodestar Marketing Group helped a small consumer lending
organization launch digital marketing, increase high-intent
traffic, and improve lead quality. Offline conversion tracking
now ties performance to closed loans, supporting efficient
long term growth.

INTRODUCTION

A small consumer lending organization teamed up with Lodestar Marketing Group to grow its customer base and increase
loan volume through digital marketing for the first time. Prior to this partnership, the company relied on traditional, in-person
channels to attract borrowers. In the first few months, Lodestar Marketing Group established a solid digital foundation and
improved traffic quality, borrower intent, and overall conversion performance.

CHALLENGES

The client needed a reliable, scalable way to bring in new customers online without
sacrificing lead quality. They had no established digital program or attribution system,
so the team could not track which leads resulted in funded loans. The core challenge
had two parts. Drive fast growth while keeping the focus on borrowers with strong
intent who would move successfully through the funnel.

STRATEGY

e DIGITAL CAMPAIGN ROLLOUT %
Lodestar Marketing Group rolled out Paid Search and Performance Max
q,,

campaigns to reach consumers actively looking for lending options. Early

performance showed strong engagement, with click-through rates and cost-per- J
click results that exceeded industry benchmarks. These signals confirmed that the Jo
targeting and messaging resonated with high-intent audiences.

* CREATIVE AND MESSAGE REFINEMENT

Lodestar Marketing Group ran ongoing tests across ad creative and messaging.
The team used qualification-focused language to draw in stronger applicants.
These updates increased user intent and brought paid traffic closer to the client’s
ideal borrower profile.

* IMPROVING LEAD QUALITY THROUGH OPTIMIZATION

Throughout the program, Lodestar Marketing Group refined its approach to
allocating direct budget to high-performing geographies, campaigns, and
audience segments. These adjustments steadily improved application quality and
kept the focus on borrowers more likely to be approved and ultimately funded.

®* LAUNCHING OFFLINE CONVERSION ATTRIBUTION

A key milestone was the launch of an offline conversion API, which enabled the
client to connect digital leads to closed loans. Once this system was active,
campaigns were optimized for closed-loan outcomes rather than earlier funnel
actions. This provided Google with stronger conversion signals and laid the
foundation for long-term, scalable growth.
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RESULTS

TRAFFIC GROWTH

Website sessions rose from about 6,720 in August to
9,527 in December. This reflects a 42% increase driven
by stronger visibility in high-intent search results.

APPLICATION GROWTH

Loan application submissions gained early momentum
from launch through the end of the year as campaigns
expanded and targeting improved.
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WITH INCREASED ENGAGEMENT MoM PAID SEARCH OUTPERFORMANCE

Search campaigns consistently achieved click-through
rates and cost-per-click results above typical industry
benchmarks, indicating strong alignment with
prospective borrowers.

APPLICATION

FUTURE-FOCUSED OPTIMIZATION

S U B M I S S IO N S With offline conversion tracking active, the program now
I N C R EAS E D supports measurable growth in closed loans.
Campaigns benefit from more accurate optimization
signals along with ongoing creative and targeting
improvements.

CTR & CPC

SEARCH CAMPAIGN
RESULTS ARE
CONSISTENTLY

ABOVE INDUSTRY “

BENCHMARKS
"Since 2000, Lodestar Marketing Group has CONCLUSION
been providing digital marketing services
to some of the world’s leading brands and Lodestar Marketing Group supported this lending
favorite local companies. We know digital organization as it transitioned to digital marketing and
and we have the results to prove it." built a scalable acquisition program targeting high-quality

applicants. Through focused targeting, ongoing testing,

SARAH SCHWITTERS and advanced tracking infrastructure, the client now

grows closed-loan volume with greater efficiency and a

Lodestar Marketing Group structure designed for long-term customer growth.
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